Business of Healthcare, Wellness & Beauty franchising Report
Summary

Franchising in India

India has always been considered a dynamic entrepreneurial pool with the traditional business acumen that is inherited across the Indian pedigree. There is clearly conspicuous attractiveness in the Indian market conditions at present. Prevailing franchising wave bring with itself a lot of excitement as well as innovation in terms of the way business is done in the country. 

In India, there are around 1200 franchisors, with more than 125,000 franchise units, which represent slightly more than three per cent of business. Yet this small percentage generates around 30 per cent of revenues in retail and service across the Indian economy. The franchising industry in India is currently growing at an annual rate of 30-35 per cent. According to Franchise India`s research, national and international franchisors today employs around one million people in India.

With franchise-related products and services estimated at US$ 7.2 billion annually in India, international demand for Indian brand and services is creating huge opportunities for Indian companies to expand globally. India, which has a growing middle-class of over one billion people, is now positioned as a major player in the global economy and a fertile ground for investment across Industry verticals. The industries cited as the top prospects for successful franchise opportunities in the country includes education, food and beverage, fashion & lifestyle, entertainment, health-fitness and beauty, service sector etc.

Evolving health and wellness market
The Indian health and wellness market currently is in the boom phase. The market is estimated to around Rs 25 billion with a year-on-year growth of over 25 per cent. Consumer purchase habits and preferences have gradually evolved and healthcare market’s traditional equilibrium is changing to present a dynamic market loaded with opportunities. This led to an increase in demand for health and wellness products and services. The retail surge in India had also contributed to the growth of entire wellness Industry. Various wellness products such as medical and nutritional products, fitness equipments, consultation, eye testing, dental check up, beauty, slimming, hair and skin care are all being brought under one roof by big retailers.

Business of Healthcare
Healthcare is one of India's largest sectors, in terms of revenue and employment, and the sector is expanding rapidly. The Indian healthcare industry is estimated to be about Rs 150,000 crore and is projected to reach Rs 200,000 crore by 2012. Today, India spends around 4.8% of its GDP on healthcare. Around 78% of healthcare spent in India is done from private funding. The voluntary (private) insurance cover is still limited to only 1.4% of the total population of India. The Government (central and state) spends is around 1.2% of GDP on health care, which is lower than even some of the developing countries in the world.

Much. The top 33% income earners in India accounted for 75 per cent of total private expenditure on healthcare in 2004. In addition, the increased spending power of the 250-300 million strong middle class is driving growth opportunities for corporate healthcare providers. Factors like privatization of medical insurance, apart from giving rise tzo a new delivery system, are making the market more attractive for international and national corporate players

The Indian diagnostics and pathological lab test market in 2007-08 stood at about Rs 8,000 crore and has the potential to grow at CAGR of about 20% from FY09 to FY13 (Source: Cygnus Report, 2009).  In India, the market is extremely fragmented with over 40,000 laboratories across the country.

· Currently 2 % of the whole organized healthcare market is franchised and the trends is in the upward swing.

· Diagnostic labs ,clinics as well as alternate health concepts are few of the proven  successful franchise concepts which will also see greater franchise activity in future

Business of Beauty and wellness

The spa and wellness industry in India is estimated be Rs.11, 000 crore with a growth rate of 25-35 per cent, as per an audited report done by consulting firm Ernst & Young for FICCI. The total number of spas in the country is 2300 of which 70 per cent of spas are run by local brands, that has generated annual revenues of around US$ 384 million. In the next four years 700 new spas, both homegrown and international brands will open in India to meet the growing demand. Nearly 3, 00,000 therapists will be required in the Indian spa industry by 2012. Destination /Hotel spas is another growing category where spas can contribute up to 15 per cent of hotel's revenue and in some cases is the second fastest income generator in the hotel after rooms.
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At present, India has around 20-25 major spa centers, most of them are spread in the southern states such as Kerala, Karnataka and Tamil Nadu where these spas also give a characteristic tie with medical tourism as part of the recuperative holiday. Today, spa penetration is a mere five to 10 per cent. In fact there is very little development in the four and five-star segment without a spa, because of the higher profit by almost 40-60 per cent as against one without a spa. The report focuses on the

· Presently ,15% of the organized beauty and wellness market is franchised. This percentage is bound to reach 20-25% in next 10 years.
· Niche spa as well as gender centric wellness concepts are the high growth potential segments

Business of Fitness

The fitness market in India is estimated to be worth around Rs 2,500 crores and growing at about 40 per cent year-one year. The segment has only about 20 organized players forming about six per cent of the market. An average consumer spends about Rs. 8000-Rs. 10,000 annually on fitness products and services. Slimming Centre provides a holistic approach to slimming and weight loss programme. In 2008 the size of the branded slimming centers market was approximately Rs. 560 crores.

